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State of Design Festival

State of Design Festival

The Victoria-wide design event, The State of Design
Festival kicks off on Wednesday 16 July 2008 with a host
of events to appeal to anyone with an interest in design.
Under the artistic direction of Ewan McEoin from Studio
Propeller (one of the key organisations that make up the
State of Design Alliance or SODA), the festival features four
major design arenas: the Premier’s Design Awards, Design
Capital, Design for Everyone and Design:Made:Trade.

While the Melbourne Museum will become a ‘design hub’ for most of the activities
on offer, events will take place at venues all over Melbourne, including the Royal
Exhibition Building, the Australian Centre for the Moving Image, as well as regional
venues across Victoria.

The festival welcomes many international guests as well as those from around
Australia, but takes a distinctly Melbourne, and indeed Victorian, focus in its
celebration of design talent and innovation. One of the key themes at the festival

is the issue of sustainability in design, and that is reflected in the criteria of the
Premier’s Design Award, and newly introduced Premier’s Design Marks, as well as the
challenges it brings to design and business as shown in Design Capital, how it affects
product design in Design:Made: Trade as well as the broad scope of climate change
and sustainability awareness of the entire population in Design for Everyone.

(top to bottorn)

Design Made Trade- Designer- Matthew
Harding, Product - cushion (photographer
Jeremy Dillon)

Design Made Trade- Designer- Matthew
Harding, Product - cushion (photographer
Jeremy Dillon)

Design For Everyone, Event - Peter Bennetts
Image - GPO

Design Capital: Designer - Nendo, Product -
one precent products @ Interior Lifestyle
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State of Design Festival

(top to bottom)

Design Capital: Designer - Brendan Morris,
Company - Plantic, Product - Thermoforming
Design Made Trade- Designer- Gregory
Bonasera, Product - mili bowl

Design Made Trade- Designer- Chez Banc
Designs Pty Ltd (3) (photographer Jason Busch)

The Premier’s Design Awards

A highlight of the State of Design Festival, The Premier’s Design Awards 2008 seeks to recognise
excellence in design practice in Victoria. Held biennially from 2008 onwards, the award is judged by
a local and international panel and the winner announced at the opening of the festival.

In addition to the Award, the event has recently been redeveloped to introduce the Premier’s Design
Marks. These Marks will ‘reward designers and practices that have developed their skills and their
creative processes to respond to the new more demanding market conditions, producing exemplary
approaches and outcomes that are perceived by the profession, clients and the community as a
contribution to a sustainable future’.

The Premier’s Design Marks will be awarded within the following design categories in the divisions
of Commercial, Cultural or Self Initiated: Industrial/Product Design, Architecture, Interior Design,
Graphic Design, Multimedia Design, Landscape Design, Exhibition Design, Set Design, Textile
Design, Fashion Design, Hand Made Objects.

Design Capital

As Australia’s first business of design conference, Design Capital, presented by Design Victoria,
will bring the realms of business and design together in order to allow them to connect and
discuss issues facing both areas such a sustainability, globalisation and also examining the role
of design in successful innovation. Participants in Design Capital include leading innovators,
designers, business figures, the media and industry who will bring their insights to the table to
tackle issues relevant to designing, thinking, process, and the commercialisation of design led
products and services from Victoria.

The Design Capital conference has been structured over three days according to key themes
affecting business and design. These themes complement each other as well as work to stimulate
debate among the participants. Day One’s themes are Designing Identity and Place Making.
Designing Identity examines how design is generated and shifts the identity of individuals,
products, brands and places; and particularly looks at how when they work well, design

solutions can provide a double dividend: a return on investment and a return on imagination,
creating iconic, strategic outcomes for business. Place Making looks at how urban renewal

and development creates environments and new opportunities for business and community,
acknowledging how architecture and urban planning are crucial to shape the way of the future.
Designing Experience and The Opportunity of Crisis are on the agenda for Day Two. The former
analyses the how our ‘experience economy’ harnesses design as a way to ensure consumer
engagement. Opportunity of Crisis canvasses the obligation of designers to respond to the
imminent challenges of climate and society, and also motivate change as they create the
products, environments and opportunities of the future.

Day Three takes a global view with the Convergent World and the Commercialisation of Ideas

for Export. The Convergent World observes how a new generation of design service systems,
products and production methodologies are emerging to challenge social, environmental and
consumer expectation. This theme makes particular reference to how technology-based design
processes, digital networks and sustainable manufacturing are all innovation led business arenas
worth watching. The Commercialisation of Ideas for Export expands upon these themes as three
innovative Victorian exporters describe their pathway to market, illustrate the commercial potential
of design and manufacturing fed from research, and products rich with design.

The State of Design Festival Artistic Director and Conference Curator, Ewan McEoin, says that
this conference is a ‘strategic event, looking towards a competitive, innovative future for Victorian
design and Victorian business’. Design Capital will be facilitated by Oliver Freeman, director of

the Neville Freeman Agency, and has been strategically designed to build a picture, across six
diverse yet connected themes, of where Melbourne and Victoria sit in a competitive global market,
and predicts new opportunities for design-led business from Victoria and Australia.

Design Capital will run from Wednesday 16 — Friday 18 July 2008 at the Melbourne Museum.
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State of Design Festival

(top to bottorn)

Design For Everyone, Event - Object Design
Now! Designer - Sian Power

Design For Everyone, Event - Fashion
drawing demos, Designer - Whitehouse
Institute of Design

Design For Everyone, Event - VIVID,
Designer - Kana Todaka, Product -

plus plus Desk

Design for Everyone

Design for Everyone proclaims that ‘Design is a Verb!” The driving force behind this event is to
make design appear as accessible and appealing as possible, that ‘it's about doing, being,
making, crafting, thinking, shaping — a process not an object, design is for everyone!’

The involvement of not only the venues across the city of Melbourne such as Melbourne Museum,
ACMI, the State Library of Victoria, RMIT University and the National Gallery of Victoria, but also
regional centres from Horsham to Castlemaine to Bendigo — making this a truly accessible event
at the Festival.

In designing these events, program curator Fleur Watson has helped bring together the design
community, giving the designers unique opportunities with a space for design in all its guises

to interact directly with the public. With events ranging from exhibitions to public talks, design
experiences and iconic design statements, Design for Everyone makes its message clear.

Design:Made:Trade

Complementing the business realm of Design Capital and its opportunity for leading businesses
to network and forecast, Design:Made: Trade adds an essential commercial aspect to the State of
Design Festival. This trade event brings together 40 of Australia’s most talented designers from

a wide range of design disciplines including lighting, textiles, fashion design, furniture, industrial
design, and graphic design, and aims to give exposure to this showcase of forthcoming products
and material trends to local and international markets.

Housed in the Royal Exhibition Building, Design:Made:Trade is the perfect location to attract key
buyers, design professionals, design makers, manufacturers, decision makers from national and
international creative industries, as well as design conscious members of the public.

Design:Made:Trade also makes an effort to engage with the current trend of sustainability in
design by giving exhibitors the opportunity to transform a design box to showcase their design
talent. The boxes are provided by Visy, are constructed from recycled cardboard and will be
recycled at the end of the event.

Design:Made:Trade has been compared to the designers block concept in London as well as
100% Design Tokyo events, and aims to present innovative work in an environment focused on
attracting designers and trade visitors with a creative young and fresh approach.

The State of Design Festival has been made possible by the Victorian Government, the Design
Victoria program, the State of Design Alliance (SODA) as well as commercial partnerships. SODA
is a joint venture made up of Australian Exhibitions & Conferences, Winslow Solutions and

Studio Propeller.

State of Design Festival
16 — 24 July 2008
Various venues
www.stateofdesign.com.au
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TOYGIANTS &

Book Review

Toygiants is a celebration
of toys: the culture, the
passion, the obsession.

© TOYGIANTS - Andy Warhol
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Toy Giants: Book Review

YGIANTS - Japan Family

While the Toygiants project has taken more than four years to complete, the content is the
result of a lifetime of meticulous collecting. Selim Varol is the owner of one the largest toy
collections in Europe, and perhaps the world, with more than 10,000 individual pieces to
his name. After happening upon a shop window which displayed a number of the pieces
from the collection, photographers Daniel and Geo Fuchs had to know more about Selim’s
obsession for toys.

What followed was the start of a strong friendship between the Fuchs and Selim, one which
Selim says has ‘greatly impacted the development and direction of [his] collection’. He
describes the time they spent together photographing the toys as ‘imbued with an aura
of childlike intimacy where no one else was permitted’. The end product of the book - and
accompanying exhibition — however, draws the reader in and demands their involvement;
by rekindling childhood memories of their own toys, or touching on the cult following of film
characters and icons, or by simply blowing their minds through the sheer spectacle of some
of the compositions.

Toygiants takes you on a journey through the fascination of toy design, from the more
conventional dolls such as Barbie and Blythe, to the increasingly popular designer vinyl craze
sweeping the globe. There are superheroes from the comic book worlds, such as Superman,
Spiderman, Batman, Wonder Woman and Hell Boy, as well as the cast from Sin City, albeit
characters from the feature film version of the graphic novel. Movie characters abound, from
the usual suspects of Star Wars and Star Trek, to the more unconventional such as Uma
Thurman as The Bride in Quentin Tarantino's Kill Bill (as well as Tarantino himself), Al Pacino
as Scarface, Bruce Willis as Die Hard’s John McClane and Sly Stallone’s Rambo.

What really stands out in Toygiants is the opening ‘sequence’ of images, a politically charged
and alarming display of toys that unbelievably do exist. The first toy to take the stage, is that
of George W. Bush, in full US Air Force gear, complete with interchangeable hands so that he
can give the thumbs up to the troops. What follows is a sinister exploration of a real life game
of heroes and villains: an extreme close up of Bush is placed in a double page spread with
Osama Bin Laden. More portraits of world figures follow, from the revolutionary Che Guevaro,
Fidel Castro and Abraham Lincoln, to the more notorious faces of Saddam Hussein, and
Adolf Hitler.

The Hitler sequence begins with an extreme close-up, followed by what may be deemed
fantastic poses including the figure of Hitler playing with Star Wars ships, to having his head in
the jaws of a dinosaur, to being subjected to the sadistic whims of mutants. The imagination
and invention of the compositions of the group shots elevate the objects out of their packaging
and the toybox, and brings them to life: whether it's Andy Warhol in the barber’s chair (hair
by Edward Scissorhands), or colour-coded designer vinyl toy group compositions on long
fold-out pages, or the extreme close-up portraits that allow you to become closer to the toys
than you thought was possible.
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Toy Giants: Book Review

Toygiants also shows that the collector’'s bug does not belong
solely to Selim, as Daniel and Geo Fuchs are collectors in their
own right. Using their camera to collect, ‘they do not view these
extremely disparate collections in a conventional way, but rather see
archiving, or placing an order of particular things that interest them,
as photogenic landscapes,’ observes Dr. Eugen Blume, Director of
the Nationalgalerie in Hamburger Bahnof — Museum fur Gegenwart,
Berlin. He believes that their aim is to ‘conserve the world in absolute
detail’, and that’s just what they have done with the world of toys in
Toygiants. This is especially the case for the accompanying exhibition
at the Rebel Arts Gallery, Hamburg, which includes an oversized 4
x 5.5 metre groupshot, as well as a selection of enlarged portraits.
At this size, the toys command the exhibition space and become
powerful images, and indeed works of art, in their own right.

By making the decision not to include captions to help illustrate each
of the figures in the book, Toygiants does rely a little too heavily on
the pop culture knowledge of its reader, and in some instances can
distance those who may be new to this toy world. But when examined
for what it is, a photographic collection of toys as you've never seen
them before, this book is truly a collector’s item in itself.

TOYGIANTS Silver Edition contains invaluable extras such as
interviews with Daniel and Geo Fuchs, as well as a removable poster
of one of the group shots.
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© TOYGIANTS - Silver Edition Cover

Daniel and Geo Fuchs
TOYGIANTS Silver Edition
Gingko Press

Release date: 5 April 2008
ISBN: 978-1-58423-284-1
Format: 320 mm x 250 mm
Number of pages: 212 + 4
Fold-Outs Hardcover in
plastic cover with silkscreen
Removable poster: 305 x 960 mm
RRP: 45 euros / $49

www.toygiants.com
www.daniel-geo-fuchs.com
www.gingkopress.com

Exhibition: Daniel & Geo Fuchs TOYGIANTS

at Rebel Arts Gallery Hamburg

in cooperation with artempus con-temporary gallery Dusseldorf
from April 26 - July 31 2008
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Warwick Baker
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Sarah Blasko, Clalre Bowdltch and Powderflnger Kate McCurdy
spoke to Warwick about what goe n behind the lens.
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Warwick Baker

Cut Copy, In Ghost Colours DJ Knightlife

Why photography?

Warwick learned the social aspect, and the fun, of photography
when he first studied it at Belconnon High School in Canberra,
before moving to Melbourne to complete a BA in Photography at
RMIT University. In addition to this, Warwick believes that he has
learned more about photography from working part time at the
Camera Exchange in Melbourne and from assisting Glasgow artist
Paul Knight for two years.

Warwick recalls that he was first attracted to the camera because ‘it
is like having a license or passport to anywhere you want to visit’. It
also allows him to indulge his curiosity in human nature by allowing
him to approach complete strangers on the street, who then
consent to him photographing them in their home environment. 'l
could only do that being a photographer’, he acknowledges.

Film vs digital

Warwick shoots with both film and digital cameras, but will use them
in different ways in different circumstances. When working for clients
he says that he only shoots in digital because of its immediacy and
its cost effectiveness. Alternatively, for his own projects he chooses
film with a large format 5x4 inch camera ‘for its incredible detail and
stillness’, as well as the nature of the photography itself.

‘I love the therapeutic process of using a large format camera and
that every picture is considered. | also like the anticipation of waiting
for the film to get processed,” something that seems somewhat out
of time in the digital age. Indeed, in the two weeks after Warwick
bought a new digital camera he was astonished that he had
pumped 10,000 frames through it; ‘I wouldn’t even do that in a year
of shooting film.’
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| Am Afraid

The shoot

When preparing for a photo shoot, Warwick explains that this is
where most of the work takes place.

‘There is always heaps of preproduction. Taking pictures is probably
one-tenth of the process.’

He prefers to have a preconceived concept and structure behind it,
and makes sure that the ideas are accepted by everyone involved
before anything happens. With that security in place, Warwick

does enjoy having an element of spontaneity and improvisation in
the shoot, such as what happened on the shoot for Cut Copy’s ‘In
Ghost Colours’ album, as the two-day duration of the shoot allowed
him the time and the freedom to experiment more with his subjects.
Most often Warwick has creative freedom with regards to the
concept of the shoot, although it is always subject to the client’s
approval. When working with bands, his inspiration comes from
extracting themes from the music, which was the case with My
Disco’s album ‘Paradise’.

‘It is a very minimal, sparse and cinematic record so | wanted to
have My Disco in the barren landscape looking very insignificant in
contrast to the unforgiving landscape.’

The landscape, and indeed the whole environment in which he
photographs someone, has a great effect on the atmosphere and
mood of a shoot.

‘I'm really over the studio because it is a very lifeless and
uninspiring place,” he says. ‘It is so important that everyone is
comfortable in the space where the pictures are being made.’
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Warwick Baker

Introducing new characters

The concept for a series of promotional photographs for Belgian-
Australian artist Gotye came from a discussion between Warwick
and Wally de Backer (Gotye) about dream states in Where the Wild
Things Are. Together they came up with the idea to include the
darkly animated creatures from the ‘Hearts a Mess’ video clip, by
Brendan Cook, in the photos.

‘| was really excited because | am a great fan of Brendan’s clips and
| have never added graphics before.” The result is an exploration of
a dreamscape, as the pajama-clad Gotye gives the photographs a
sinister yet childlike quality.

While at this time not interested in venturing into the world of music
video production, Warwick continues to create interesting artistic
concepts for his work with musicians and bands, with a dream to
one day photograph Nick Cave.

‘| would love to photograph [him] somewhere in the desert in South
Australia or Western Australia,” he describes. ‘I would like to present
him as a lost, disillusioned and lonely explorer from the 1800s.’

Creative influences

Warwick lists among his creative influences the work of Rineke
Dijkstra, Alec South, Wolfgang Tillmans, Steven Shore, August
Sander, Jacob Holdt, Robert Frank, Luc Delahaye and Paul Knight.
‘| also have a letter written to my grandfather by Max Dupain in 1939
in his Bond Street studio discussing surrealism that | find incredibly
inspiring.’

While he doesn’t think that he has a particular style, Warwick says
that he loves the ways in which the medium of photography allows
him to explore new subjects, themes and aesthetics: ‘I look for
subtlety and hidden elements when | am creating pictures.’

Warwick has recently been involved in the ‘| am Afraid” exhibition at
the Uber Gallery, portraits from which are currently hanging in Alter.
He is currently working on a new body of work that will be published
in a book by And Collective, ‘Every place tells a story’.

www.warwickbaker.com.au
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